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Getting the word out

- PR can help project a favorable image
to a startup's target audience. Image Is
everything; it can make or break a
company and could even be a deciding
factor when it comes to sales.
However, you can't achieve the media
coverage needed to become a
household name overnight. Laying the
foundation in the press takes time.

Forbes.com
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Understanding your local
medi a and journalists

heyare constantly looking for locally relevant
storles that are timely, will generate clicks (or
readers) that in turn generate advertising revenues.




First we must
understand
how a local
journalist
thinks and
works!

(watch After Life on
Netflix for some
really dystopian
Insights!)



KEY INSIGHTS

- Most news media exist
thanks to advertising revenue.
- Clickbalt 1s the name of the
game.

- Journalism Is not what it
used to be!



